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The creative and
cultural sector

Culture-led regeneration has transformed the NewcastleGateshead
Quayside. Yet, just behind this iconic landscape are some of the
most deprived, but transforming, neighbourhoods in the country.
Bridging NewcastleGateshead’s (BNG) aim is to embed ‘arts’ in
housing market renewal (HMR), to the benefit of the
communities living in the urban heartland of Tyne and Wear.  

To achieve this we need to understand the beneficial effect 
the creative and cultural sector can have on neighbourhood
regeneration and how we can attract creative people to live
here and stimulate/contribute to housing market renewal. This
study, carried out by URBAN=tx, part of arc4, between January
2006 and March 2007, was the first step towards answering
these questions.  

The first of its kind, the study was made up of various stages,
each informing the next. It started with a literature review, 
then creative/cultural mapping, neighbourhood profiling, a
questionnaire, housing/location aspiration focus groups, a
stakeholder event and finalisation of a report and
recommendations.

Key Points 

The literature review found that:

• The creative sector in the North East comprises nearly 3,000 businesses 

and over 26,000 people

• The sector is very complex with cultural practitioners and creative industries 

being driven by creativity and commercial gain to varying extents

• Creative and cultural practitioners (CCPs) can contribute to urban 

regeneration, with international experience showing that they can act as 

a catalyst or residential pioneers, moving into an area undergoing change, 

encouraging others to follow suit

 



• They are attracted to a society and culture of working class neighbourhoods especially where 

there is ethnic diversity

• The ‘buzz’ and ‘soul’ of a place is important – a mixed economy of living space, offices and 

workspace, cafes and bars; independent not corporate and ideally ‘old’ 

• Housing … needs to be low cost (the same as for most families and individuals), have light-filled 

spaces, storage, ventilation and soundproofing (depending on the sector).

Mapping identified where creative people cluster in NewcastleGateshead, and BNG in particular,

to live and for work purposes.  Three ‘clusters’ of

creativity were identified within BNG: 

• Ouseburn (Byker) – substantial and varied creative 

work cluster with some residential in Byker

• Arthur’s Hill, Newcastle – mainly residential cluster, 

and arts and craft activity

• Saltwell in Gateshead – mainly residential cluster, 

and arts and music work cluster

Profiling of these areas helped us to understand what makes them attractive, so we can enhance 

and replicate these ‘qualities’ where there is potential:

• Ouseburn and Byker – two adjacent places of unique, but distinctively different, heritage, 

architecture, landscape and people. Ouseburn Valley is the destination for a number of cultural 

businesses, it has affordable pockets of vacant, derelict and adaptable properties for creative 

work and there is a commitment from key stakeholders for the area to be an evolving ‘hotspot’ 

for creative and cultural activity.  CCPs are already living in the Byker estate, drawn by its 

affordability, individuality and accessibility to their work in Ouseburn. 

• Arthur’s Hill – a rich diverse, cultural and ethnic mix reflected in retail and amenities.  Housing is 

relatively affordable (but on the increase) and the character of properties is being enhanced 

through large scale refurbishment.  The Town and Nuns Moors are on the doorstep and existing 

community networks are a real asset.

• Saltwell – with distinct character, a strong identity, unique townscape and heritage.  It has a 

range of facilities including the official Best Park in Britain in Saltwell Park, a leisure centre, 

library and art gallery – potentially, Gateshead’s cosmopolitan core.  Ethnically diverse and with 

good schools but dominated by Tyneside Flats, leaving little choice for those wanting a house.

Primary research – questionnaire and focus groups of CCPs living in the North East

supported the findings of the earlier stages and provided some useful information to take forward

through the HMR programme:

Profile of respondents

• Highest response from arts and crafts sector – the ‘pioneers’ highlighted in the literature review

• More than half self-employed
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The Arts cluster



• Most live in terraced accommodation or flats and two thirds were owner occupiers

• Three quarters expect to move in the next 5 years and 42% believe they have particular housing 

needs related to their creativity

• A lot of respondents do voluntary and community work.

‘Place’ and housing preferences

• Privacy and security, environmental sustainability, affordability and style/character are important 

features in a home

• Favourite BNG areas are Ouseburn, Gateshead Quayside and Saltwell with interest in Fenham, 

Arthur’s Hill and Byker

• 42% seek to live in a creative area; 59% want to work in a creative area

• 43% would consider living in a live-work scheme and 64% say NewcastleGateshead needs more 

live-work space

• 72% would prefer to own their home and more than one third are interested in intermediate 

housing to help them to achieve this

• Self build would be considered by 61% of respondents

• Most people could afford to spend £350-650 a month on their rent/mortgage.

Taking the findings forward

To ensure that the findings are taken forward into the delivery of the housing market renewal and

other programmes, a stakeholder event was held, bringing senior regeneration and ‘arts’ officers and

local politicians together to agree several key actions.  Our ‘creative’ action plan sub headings, and

more importantly the actions to be 

taken forward by BNG and others, are set out below:

Pulling back the curtains

• Showcase success and raise the profile of how the BNG area is 

improving with CCPs by:

º Publishing the study

º Ongoing engagement with the media

º Promoting the unique style/architecture within the area

Opening doors

• Byker Ouseburn - Develop projects to build on the large 

concentration of CCPs in Ouseburn and unrealised international 

standing of the Erskine Byker estate

º Link Ouseburn eastwards with Byker to generate demand for 

housing, live-work, studios and workspace

º Encourage a move away from small flats to mixed tenure, 

affordable, zero carbon, family and live-work schemes
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Ouseburn – the cultural heart of
Newcastle (above) 
The Byker Wall, part of the Grade II 
listed estate (below)



• Newcastle’s West End – Arthur’s Hill, Benwell and Scotswood

º Increase involvement of CCPs in the EXPO as part of the 

cultural programme and the design of refurbishment 

schemes in Arthur’s Hill

º Promotion of a possible EXPO ‘fringe’

º Revisit the Scotswood and Benwell Area Action Plan in 

relation to regeneration, planning and the ‘arts’

• Gateshead – Develop the ‘cultural axis’ running from the 

Gateshead Quays to Saltwell Park

º Refurbishment of the Old Town Hall to provide a 

community theatre and other facilities such as offices 

for self employed

º Explore potential to bring forward redundant/vacant 

housing stock within Bensham and Saltwell and 

opportunites for the development and/or further 

provision of workspace, including the involvement 

of the private sector

• BNG-wide – Closer working between HMR and Art’s Development teams to ensure continued 

‘creativity’ in the delivery of the programme.

Welcome home!

• Create a range of exemplars for housing, leisure, space, green lifestyle and the built 

environment

• Investigate level of support for, and what is meant by, self-build through market testing

• Support creative forms of engagement on the HMR programme that help to keep our 

communities with us as their neighbourhoods change.

Further information

The study was carried out by URBAN=tx, part of arc4, between January 2006 and March 2007.

The full reports – an overarching summary document and separate appendices detailing the
findings from each phase of work  – are available on Bridging NewcastleGateshead’s website:
www.bridgingng.org.uk. 
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Arthur’s Hill (above) and Saltwell (Below)
old, ethnically diverse, lively places to be


